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Mobile web access to surpass all other devices combined by 2018 
 

Young people across the world’s largest advertising markets will spend more time accessing the 

internet via mobile than via all other devices combined by 2018. This is the key finding from a new 

global insight study into changes in mobile behaviour conducted by ZenithOptimedia and 

GlobalWebIndex. 

 

The research, using GWI’s panel of 200,000 internet users, found that within three years, 16-24 year-

olds across 34 of the world’s largest advertising markets will spend more time accessing the internet 

via mobile than via all other devices combined, regardless of their location. Some countries, such as 

Mexico and Saudi Arabia, have already reached this tipping point.  

 

The first of the top 10 advertising markets to reach the ‘mobile tipping point’ is Brazil. By 2016 Brazil 

will see its population of 16-24 year olds spend more time accessing the web via mobile than all 

other devices. South Korea and Argentina will also reach the mobile tipping point next year. China 

and Japan - the second and third biggest advertising markets (ZenithOptimedia’s Advertising 

Expenditure Forecast September 2015) - will hit the tipping point in 2017. USA and Germany (the first 

and fifth biggest markets) will pass the tipping point in 2018 followed by UK (fourth biggest) in 2019.  

 

In our study, entitled The Mobile Imperative, presented at dmexco 2015, ZenithOptimedia and GWI 

found that across all 34 markets surveyed, 41% of Mobile First users – defined as those with 90% 

internet access via mobile handsets – are from the 16-24 age group. A further 31% of Mobile First 

users are aged between 25 and 34. The markets which currently have the highest penetration of 

Mobile First users across all age groups are in the Middle East (Saudi Arabia, 11% and UAE, 8%) and 

Scandinavia (Sweden, 8%). Not surprisingly, the majority (63%) of Mobile First users live in urban 

environments.  
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Mobile First users spend a significantly large amount of time on the mobile web, on average 3.59 

hours per day, and 23% said they had bought a product via mobile in the last month. The most 

popular mobile web activity for Mobile First users is using a social networking service, coming in at 

44%. This is closely followed by checking the weather (38%) and watching an online video (22%) - 

which has significant implications for marketers investing in content programmes.  

 

ZenithOptimedia and GWI also found that changes in mobile behaviour are set to have a significant 

impact on online search, which has been one of the key drivers of the internet economy, worth 

$140bn (US) last year, according to eMarketer. From the study, we found that use of search engines 

for research, across all internet users, dropped by six percentage points between Q1 2014 and Q1 

2015, from 55% to 49%. The change is even more pronounced for 16-24 year olds, dropping 10 

percentage points from 53% to 43%. This trend is being driven primarily by the rise in app usage. 

Mobile behaviour is fundamentally app-based – apps represent 86% of time spent on mobile 

(source: Flurry) – which has had a profound effect on browser usage via mobile. We are also seeing 

the rise of ‘social discovery’, with the top eight social networks driving over 30% of traffic to websites 

last year – up from 22% the previous year (source: Buzzfeed).  

 

Jason Mander, Head of Trends, GlobalWebIndex, said: “Today’s 16-24 year-olds are already online 

via mobile for more than three hours each day, showing just how much smartphones have already 

changed the game. However, by 2018, our global forecasts shows that the time they devote to 

mobile will outpace all other devices combined – a significant tipping point which will herald the 

arrival of the truly Mobile First consumer.” 

 

Stefan Bardega, Chief Digital Officer, ZenithOptimedia, said: “In just three years’ time mobile will 

outstrip all other digital devices combined when it comes to young people share of internet time. 

This has profound implications for marketers, many of which will need to accelerate their mobile 

programmes to keep pace with the rapid consumer adoption of mobile.” 
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Notes to editors 

Each year, GWI interviews 200,000 internet users across 34 markets. Data is collected in the last six 

weeks of every quarter, with respondents completing an online questionnaire that uses stratified 

sampling techniques to ensure that they are representative of the internet population aged 16 to 64 

in each country (with correct proportions in terms of gender, age and educational attainment).  As 

part of collaboration between ZenithOptimedia and GlobalWebIndex, GWI resurveyed 1,800 heavy 

mobile internet users aged 16-34 in six countries (Brazil, India, Italy, Malaysia, the UK and the USA) to 

understand more about their daily mobile behaviours, including how they search for products on 

their phones. 
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About ZenithOptimedia 

ZenithOptimedia - www.zenithoptimedia.com - is a leading global media services network with over 

7,500 people working in 262 offices across 74 countries. We are part of Publicis Groupe [Euronext 

Paris FR0000130577, CAC 40], the world’s third largest communications group, and the world’s 

second largest media agency group. As the first agency to apply a rigorous and objective approach to 

improving the effectiveness of marketing spend, ZenithOptimedia delivers to clients the best 

possible return on their communications investment. This philosophy is supported by a unique 

approach to strategy development and implementation across the full spectrum of paid, owned and 

earned contact points – the Live ROI planning process. The ZenithOptimedia Group of companies 

equips our clients with a full range of integrated skills across communications planning, value 

optimisation, performance media and content creation. Our key clients include Aviva, Clarins, Coty, 

Kering, Lactalis, L’Oréal, LVMH, Nestlé, Oracle, Reckitt Benckiser, Richemont Groupe, SCA, Sanofi, 

Toyota and 21st Century Fox. 
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About GlobalWebIndex 

GlobalWebIndex is the world’s largest ongoing multi-market research study into the digital 

consumer, annually interviewing 200,000 unique individuals across 34 markets (representing 90% of 

the global internet population).  The data collected provides the most detailed and up-to-date 

insights on attitudes, motivations, digital brand communications and multi-platform internet 

behaviours in the market. GlobalWebIndex’s clients include Google, Twitter, Samsung, Microsoft, 

Group M, Omnicom Media Group, Starcom MediaVest, ZenithOptimedia, Digitas, R/GA, AKQA, Sony, 

Expedia, Tencent and Reuters. 
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