
iab Matrix survey - wave 5
The first Belgian barometer on digital touchpoints

The use of social media content, conversation management and mobile apps/websites of a brand will

continue to grow in the next 6 months

Efficiency of the used touchpoints (TOP 10 most efficient according to advertisers and agencies)

34,7% of the above the line media budget is spent on digital touchpoints

Quantitative online survey (CAWI) - 522 interviews (350 advertisers + 172 agencies)
Fieldwork: from 10/06/2016 to 30/06/2016

34,7%


